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Research on the Influence Mechanism of Positive Emotions in Online

Contexts on Tourism Behavior

Li Jirong
(Guangxi University, Nanning, Guangxi)
Abstract: Based on the Stimulus-Organism-Response (SOR) theory, this paper constructs a theoretical model of
the impact of positive emotions on tourism behavior in a networking context, introducing online satisfaction and
trust as mediators and social interaction intensity as a moderator. Through structural equation analysis of 320
questionnaires, it is found that online positive emotions significantly enhance potential tourists' online satisfaction
and trust, thereby promoting revisit intention and online word-of-mouth (eWOM) communication; positive
emotions have a direct positive impact on impulsive booking; online satisfaction and trust play a partial mediating
role; and social interaction intensity positively moderates the relationship between positive emotions and eWOM
communication. The research provides a new perspective for understanding digital tourism emotional contagion

and offers practical implications for destination and platform marketing.

Keywords: Online context; Positive emotions; Tourism behavior; Online satisfaction; S-O-R theory
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